RE-IMAGINING
THE TRADITIONAL
SHOPPING MALL












CANADA'S MALLS
THROUGH THE
DECADES



CANADA'S FIRST
INDOOR SHOPPING
MALL
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You are invited to visit

NORGATE SHOPPING CENTRE EW.\\INI[NYalty]

Canada's First Complete Shopping Centre

SITUATED AT THE TOP OF DECARIE BOULEVARD, IN ST. LAURENT STRI P M ALL

i::‘? Parking Space for 750 Cars

Christmas will come early for many
Norgale shoppers.

Lots and lots of people are going to have special

reasons for being glad they visited Norgate Shopping

THE long awalied promise of Canada’s flesi compicie Centre. Hundreds of dollars’ worlth of merchandise

shopplag cenireds now an exciling reallly. Norgatle will be given away absulutely free— -without strings of

Shopplag Centrehas opened its doors on a brand-new deal
in shopping convenience for Montreal shoppers.

e e SR Ve N2 NORGATE SHOPPING CENTRE

ping that's a pleasani excursion among clean, modern, well for simple contest. Closes Saturday, December 16th,
designed stores . . . shopping that offers you an infinile Prize awarded same day.
varlely of quality goods grouped close at hamd . . . shop-

i £ o t " f ® Free gifts for all.

ping that is really “ane-siop” — with ample parking space )

alongeide the store . shopping that's comforiable and ® Free drawings for other valuable prizes washing

gafe, even for small kiddies shopping such as you will machine, radios, ¢ y

find In Nopgaie Bhopping Cenire = and nowhere clse in ™ S-CHSJI’]DI'HH)‘ reduce prices on qua]n'_.' merchandise

any kind.

Canada. 2
in many stores.

Come on out and join the fun. Learn the convenience
of doing all h in one complete modern
= e

————————— itk
Dionne Ltd. ] Royal Bank of Conoda

Morgate Pharmocy S. 5. Kresge Co. Lrd. Park Bakeries Inc.
Harmony Lane Inc. Shell Service Station Duskes Hordware Inc, Morgote Florists
Reitmon’s Inc. Michael's Shoes Morjack's Stationery Norgate Piece Goods

MNorgate Ladies Wear Forrastar's Photo 5
D S N N T e, Y 4 .
The rk

)
Ste. Rose Cleaners ond Lounderers Ltd
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CANADA'S FIRST INDOOR

SHOPPING MALL
PARK ROYAL SHOPPING CENTRE, VANCOUVER, BC




CANADA'S FIRST &
ONE OF THEWORLD'S
LARGEST COVERED
SHOPPING MALLS
1964

YORKDALE, TORONTO, ON
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" THEWORLD'S LARGEST
SHOPPING MALL 1981

WEST EDMONTON MALL, EDMONTON, AB



e soutereane. 1984 -1992
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VAUGHAN MILLS
VAUGHAN, ON 2000 | S




ACROSS THE COUNTRY,
SHOPPING MALL
OWNERS ARE FAGING
CRITICAL CHOICES



HOW DO YOU
TRANSFORM MALLS

INTO VIBRANT URBAN
NEIGHBOURHOODS?




THE HIVE MOST
COMMON MALL
REDEVELOPMENT
MODELS
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LIKELY TO LOSE ANCHOR TENANT = R
LOCATION ON MAJOR ARTERIAL STREET OR NEAR HIGHWAY

ANYWHERE, NORTH AMERICA
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ADVANTAGLES OF MIXED
USE DEVELOPMENT



// 3 : SirWinston Churchill Avenue __ ————
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ABILITY TO SPREAD MARKET RISK
X PROJECT PHASING ALLOWS FOR SELECTIVE
CONSTRUGTION OF THEIN-DEMAND COMPONENTS - RS




- \
© PUBLICASSISTANCE

~ INVOLVETHE COMMUNITY.AND GAIN SUPPOURT
FROM THE CITY THROUGH PEDESTRIAN ORIENTED
SPACES



BUCKHEAD, ATLANTA, GC
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OPPORTUNITYTO CREATE
GREATER LONG-TERM VALUE
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POSSIBILITY OF CREATING

HIGHER SHORT-TERM VALUE
COLLABORATIONS WITH THIRD PARTY DEVELOPERS

CAN OCCUR AFTER APPROVALS




CASE STUDIES



CITY CENTRE

SURREY, BC
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CURRENT CONDITIONS

URBAN PLAZA
SHOPPING CENTRE
SIMON FRASER UNIVERSITY (SURREY CAMPUS)
OFFICE SPACE |
2 X SKYTRAIN STATIONS |
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CURRENT CONDITIONS

COMMUNITY HUB

FEW MAJOR ANCHOR TENANTS

BUS TRANSIT STATION

MAJOR ARTERIAL STREET VISIBILITY

HIGHWAY ACCESS - VISIBILITY




LONG TERM DEVELOPMENT OBJECTIVES

The proposed development represents an important opportunity to begin the
transformation of the area on an Arterial Mainstreet into a pedestrian-friendly and
mixed-use community. The following development objectives have been established
to implement the overall vision for the site, and are based on the City’s policies and
Urban Design Guidelines for Arterial Mainstreets and High-Rise Housing.

ENCOURAGE COMMUNITY
VITALITY THROUGH A MIX
OF USES

PROVIDE NEW STREETS
AND BLOCKS TO ENHANCE
MOVEMENT IN AND
AROUND THE SITE

INTEGRATE MOBILITY,
PARKING AND SERVICING

CREATE A SEAMLESS AND
INTEGRATED TRANSIT
NODE

DEVELOP ACTIVE EDGES
THAT ARE ENGAGING
AND RESPECT ADJACENT
COMMUNITIES

CREATE HIGH-QUALITY
OPEN SPACES AND PUBLIC
REALM



E Low Density Residential

E Hydro Easement

E Active Street Frontage
I Low Rise (1-4 Storeys)
I Future Development Potential
I Development Potential
[ ] Potential Public Space
- Vegetative Buffer

s

N\/ Noise Barrier

AN LLandscaped Buffer

9 Pedestrian Circulation
9 Vehicular Circulation

* Gateway

M Hydro Substation

< Major Views
@ o 100 m




20 YEAR VISION

PHASING STRATEGY
PHASE1:1-5 YEARS




20 YEAR VISION

PHASING STRATEGY
PHASE 2:6-10 YEARS
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20 YEAR VISION
PHASING STRATEGY

PHASE 3:10- 25 YEARS
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10 LESSONS FOR
RE-IMAGINING
SHOPPING MALLS



 LESSON 1:
MAXIMIZE ENVIRONMENTAL

§ BENEFITS

. CREATE PEDESTRIAN ENVIRONMENTS
5 THAT WILL REDUCE DISTANCES BETWEEN
ﬁ AMENITIES OR SERVICES




JI

LESSON 2: _
‘%% EXPLORE MAJOR PHYSICAL

1
l' B8 CHANGES
i

ﬂ’ THROUGH URBAN DESIGN RE.CREATE THE
1 _.4 BUILDINGS RELATIONSHIP TO THE STREET
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, | LESSON 3:
(. USE PARKING'CAREFULLY

PARKING CAN BE SHARED BETWEEN DAILY
( SHOPPERS AND OVERNIGHTRESIDENTS,
H‘ REDUCING THE OVERALL NUMBER OF

SPAGES = -
SANTA MONICA CIVIC CENTRE




® INCORPORATE PUBLIC
': o\ AMENITIES THAT ADD VALUE

% Uy PRIVATELY OWNED, PUBLICLY ACCESSED %
S S SPACES (POP'S)

 THEWELLADRONTO, €



LESSON 5:
INCLUDE CIVIC AND

~ INSTITUTIONAL USES
* CREATE A SENSE OF PLACE THAT WILL




MILESTONE

END JULY 2015
PREAPPLICATION
CONSULTATION

START OCT 2015
URBAN DESIGN REVIEW
PANEL (UDRP) SUBMISSION

MID JAN 2016
FORMAL SUBMISSION
OF OPA AND ZBL

MID MARCH 2016
END OF CIRCULATION
PERIOD

MID MAY 2016
RESUBMISSION OF
MATERIALS FOR
FINAL CIRCULATION

SUMMER 2016
RESOLVE TECHNICAL
ISSUES

SEPT-OCT 2016
PLANNING COMMITTEE

END OCT 2016
COUNCIL APPROVAL

END NOV 2016
END OF APPEAL

TIMELINE

CONSULTATIONS

> START NOV 2015

UDRP PRECONSULT

MID NOV 2015

SPECIAL WORKING SESSION
WITH KEY STAKEHOLDERS
MID DEC 2015

PUBLIC

OPEN HOUSE #1

MID JUNE 2016
PUBLIC
OPEN HOUSE #2

MID SEPT 2016
FORMAL UDRP

SEPT-OCT 2016
STATUTORY PUBLIC
MEETING

ADOPT ZONING BY-LAW AMENDMENT +
APPROVE SECONDARY PLAN

LESSON 6:
EXPECT A LENGTHY,

COMPLEX PROCESS
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LESSON 7:
ESTABLISH A HIGH STANDARD

FOR URBAN DESIGN
AVOID ‘INSTANT URBANISM'




Rethink[IE

Trans-
portation

Oakridge
Centre

SIS ETLE
ability

MARKET THE NEW CONCEPT

DEMONSTRATE THAT THE PROJECT HELPS
ACHIEVE GREATER PUBLIC POLICY -
PLANNING GOALS

Housing

AKRIDGE CENTRE, VANCOUVER, BC



il |

. LESSON9:
INCLUDE MIXED USES THAT

CAN THRIVE INDEPENDENTLY |
3 DONTRELY ONTHERESIDENTS
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. LESSON 10:

- VALUE IS CREATED OVER TIME

=8 UNDERSTAND THE OPPORTUNITY AND HAVE
PATIENCE




PLANNING +

MATTHEW MCELLIGOTT
SENIOR PLANNER

FOTENN CONSULTANTS
MCELLIGOTT@FOTENN.COM

FOTENN

DESIGN

MICHAEL STOTT
DIRECTOR URBAN DESIGN
FOTENN CONSULTANTS
STOTT@FOTENN.COM



